©1980 JCO, Inc. May not be distributed without permission. www.jco-online.com

Editor
Eugene L. Gottlieb, DDS

Associate Editors
Harry G. Barrer, DDS
Sidney Brandt, DDS

Contributing Editors Board
Lawrence F. Andrews, DDS
J.W. Barnett, DDS
Charles J. Burstone, DDS
R.S. Callender, DDS
W. Kelley Carr, DDS
T.D. Creekmore, DDS
Harry S. Galblum, DDS
Warren Hamula, DDS
Thomas F. Mulligan, DDS -
Paul L. Ouellette, DDS
Homer W. Phillips, DDS
Ronald H. Roth, DDS
R.P. Scholz, DDS
J.M. Servoss, DDS
R.L. Vanarsdall, DDS
Jay K. Weiss, DDS
Dr. Jack G. Dale
(Canada)
Dr. Jorge Fastlicht
(Mexico)
Dr. A van Hillegondsberg
(Holland)
Dr. James P. Moss
(England)
Dr. Edmondo Muzj
(Italy)
Dr. Ane Ten Hoeve
(Holland)

The material in each issue of JCO is
protected by copyright. None of it may be
duplicated, reprinted, or reproduced in
any manner without written permission
from the publisher, JPO, Inc.

Address all communications to the
JOURNAL OF CLINICAL ORTHODON-
TICS, 1828 Pearl Street, Boulder, Colo-
rado 80302. Phone (303) 443-1720. The
Journal of Clinical Orthodontics is pub-
lished monthly by JPO, Inc. Subscription
rates: INDIVIDUALS — Domestic: $39.00
for one year, $69.00 for two years. Foreign:
$44.00 for one year, $78.00 for two years.
INSTITUTIONAL (multi-reader, hospi-
tals, clinics, libraries, schools, govern-
ment agencies, businesses) — Domestic:
$51.00 for one year. Foreign: $58.00 for
one year. STUDENTS — Domestic: $19.00
for one year. SINGLE COPY — Domestic:
$5.50. Foreign: $5.75. All orders must be
accompanied by payment in full, in U.S.
Funds drawn on a U.S. Bank only. All
rights reserved. 2nd Class postage paid at
Boulder, Colorado and at additional mail-
ing offices.

POSTMASTER: Send form 3579 to the
JOURNAL OF CLINICAL ORTHODON-
TICS, 1828 Pearl Street, Boulder, Colo-
rado 80302. Phone (303) 443-1720.

VOLUME XIV NUMBER 8

the editor's corner

Many orthodontists are expressing
dissatisfaction with the advertising cam-
paigns of their professional organizations
and a growing reluctance to support those
efforts financially. It is an error of the first
magnitude to hold such a view and it would
be extremely short-sighted if these pro-
grams were allowed to wither away and die.

Whether we like it or not, whether we
approve of it or not, whether we consider it
to be professional conduct of the highest
level, it would be a mistake to live in the
past. The world has taken a turn. Ortho-
dontics, along with all the other profes-
sions, has been thrust into the marketplace
through the legalization of professional
advertising. To attempt to compete in the
marketplace and to consciously avoid
using the tools of the marketplace to best
advantage invites failure. We do not know
whether organizational advertising will pre-
vent a burgeoning of individual advertising,
but to the extent that it might be successful
enough to do that by increasing the utiliza-
tion of orthodontics, it deserves a decent
try.

Many express the view that they are
not seeing quick results from the advertis-
ing in terms of new patients in their prac-
tices. It should be pointed out that an or-
thodontist could make an annual contribu-
tion of $500 to such an endeavor and, since
the amount is tax deductible, recover his
investment with one new case in ten years.[J

© 1980 JPO, Inc.

513





